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	Service:
	Central Services - Communications

	Post title:
	Assistant Director of Communications 

	Grade:
	AD 

	Responsible to:
	Director of Legal and Governance 

	Staff managed:
	Manages a team of specialist professionals

	Date of issue:
	September 2025

	
	


	Job context

	York and North Yorkshire Combined Authority (the Combined Authority) is a public sector employer with access to powers and funding to unlock transport and housing improvements, boost skills provision and help the economy transition to net zero. Making the most of the combined strengths of the city region and rural powerhouse, the Combined Authority is a long-term commitment to shaping a brighter future for generations to come. By working for us you will play a part in making positive changes, unlocking investment, supporting business and communities to thrive, and creating new and better opportunities for people that live and work here. 
The Assistant Director of Communications provides strategic leadership for all communications activity across the Combined Authority, including its integrated work with blue light services, specifically Police, Fire and Crime. The role is responsible for developing and delivering a high-impact communications strategy that enhances public trust, supports regional priorities, and ensures clear, consistent, and inclusive messaging across all channels. 
As the Assistant Director through strategic leadership, you will be responsible for raising the profile of the Authority to identified audiences, partners and stakeholders, including the public sector, business sector, residents and political leaders, with a focus on flexible, pro-active and innovative approaches to communications. 
This role leads a multi-disciplinary communications team and works closely with senior leaders, political stakeholders, blue light services, and partner organisations. It plays a key role in crisis communications, public engagement, and reputation management, ensuring the Authority is well-positioned to respond to both opportunities and challenges in a dynamic public service environment. You are responsible for, along with the Combined Authority Leadership Team (CALT) and senior colleagues, guarding the reputation of the Combined Authority, meeting statutory requirements and monitoring communication and engagement activity across the Authority. 
You will report to the Director of Legal and Governance and form part of the Management Team.  It is expected that you will also work directly with the Chief Executive, the Mayor and members of the Combined Authority Leadership Team on a daily basis.  You will lead the communications team within providing a communications service on behalf of the Combined Authority which covers media liaison, internal and external communications, campaign planning, marketing, design, publications and branding, social media, digital communications.
As the Assistant Director you are the corporate expert and will lead on communications and media relations delivering the Combined Authorities high performing and innovative Communications Service, supporting the delivery of the Authorities vision and priorities, whilst building public trust. You will form and build on strong and collaborative partnerships across the region, particularly with health, police, other emergencies services, and neighbouring local authorities.
Acting as a trusted advisor to the Chief Executive, Mayor and senior leadership team, on communications and media strategy, you will navigate complex political landscapes and manage sensitive reputational issues with discretion, clarity, and strategic foresight. Ensuring risks are managed, opportunities are maximised and ensure our communications are impactful, inclusive, evidence-led, and aligned to our corporate and Mayoral priorities. 
The post holder will be politically astute, discreet and a dependable partner to the Chief Executive, Mayor, and senior leadership team, providing clear counsel on reputation, media strategy and high-risk or sensitive matters. With the ability to build trust and alignment across political, organisational and external boundaries — influencing nationally while fostering internal connection and shared ownership of the narrative. Providing strategic, effective and highly visible leadership to the communications team and professional communications leadership for communications across the organisation.
The postholder will be accountable for the implementation of a regional and national media relations strategy ensuring a modern, digital-first, approach to the use of both traditional and social media channels to influence key stakeholders. 
This post is politically restricted under the Local Government and Housing Act 1989, and the post holder may not have any active political role either in or outside of work.
The postholder will be working in a public office with an expectation to uphold the highest standards of personal integrity and conduct, abiding by the Nolan Principles of Standards in Public Life.



	Structure



	
	


	Job Description

	Job purpose
	· Lead, develop, and inspire a high-performing communications team.
· Lead the integration of communications across the Combined Authority, ensuring a joined-up approach to public messaging and emergency response.
· Ensure effective internal communications that engage and inform staff across the whole organisation.
· Build strong, sustainable relations with the Mayor’s Office 
· Build strong relationships with local authorities, emergency services, government departments, and community stakeholders to support collaborative messaging and campaigns.
· Deliver high-impact communications that are insight-led, inclusive, and designed to inform, inspire and change behaviour

	Operational management
	· Provide strategic leadership across, government relations, and engagement to ensure the Combined Authority speaks with one consistent, confident voice. 
· Support the positioning of the Mayor and Chief Executive with national stakeholders; and ensure alignment of all communications with our policy and political context.
· Develop and lead a team of skilled communications professionals, building a high-performing, collaborative and innovative team culture focused on delivery, learning and excellence. 
· Overseeing media relations, marketing campaigns, branding and internal communications to ensure clear, consistent messaging supports corporate priorities and builds public trust.

	Communications

	· Act as the senior corporate guardian of narrative integrity, ensuring that communications and engagement activity consistently reflects our values, ambitions, and public responsibilities. 
· Ensure all communications are accessible, inclusive, and underpinned by research, insight and behavioural science. Campaigns and engagement must be insight-led, strategically aligned, and capable of delivering measurable regional impact — from increasing public transport use to supporting skills development. 
· Ensure that the organisation’s approach to public consultation, political stakeholder engagement, formal events and correspondence is coherent, compliant and effective.
· Promote the organisation’s values in all public-facing activity and champion a customer-focused approach to communications and engagement, ensuring that our work reflects and supports the lived experience of residents and communities across the region.
· Lead the creation of a compelling and coherent story for York and North Yorkshire.  Use insight, creativity and strategic framing to communicate regional strengths, ambitions and achievements, engaging residents, businesses and Government.  Ensuring that our public voice reflects the diversity of the region and the values of openness, fairness and ambition.

	Partnership / corporate working
	· Ensure that the organisation’s approach to public consultation, political stakeholder engagement, formal events, and correspondence is coherent, compliant and effective.
· Provide senior oversight of political diary and Mayoral appearances to maximise influence, visibility and impact. 
· Develop and deliver inclusive, accessible communications and engagement activity that helps residents understand and connect with the work of the Combined Authority and the Mayor. 
· Cultivate strong relationships with partners, Government officials, media, national agencies, business leaders and other key stakeholders. Represent the Combined Authority’s communications voice in cross-regional and national networks, building influence and advocating for the region’s priorities. 
· Act as a trusted advisor to the Mayor, Chief Executive and senior leaders on communications and media strategy, providing politically astute, strategic counsel in high pressure and sensitive situations and ensuring that risks are managed, and opportunities are maximised.
· Handling confidential issues with discretion, professionalism and credibility.
· Build strong, collaborative relationships with communications leads in the region’s local authorities to ensure alignment of messaging, mutual support during high-profile activity, and effective management of regional issues. 
· Enact and oversee delivery of the Combined Authority’s communications protocol, ensuring it is applied consistently and constructively across all partners. 
· Champion shared messaging where appropriate, foster consensus during politically sensitive moments, and maintain open channels of communication that support a joined-up approach to public information, campaigns and media response across the region.

	Resource management
	· Exercise professional leadership through managing staff, ensuring relevant professional and occupational standards are maintained. 
· Inspire, lead and line manage staff, taking responsibility for recruitment, appraisals and allocation of work. 
· Budget management responsibility and decision making from a delegated budget.
· Manage the service within operational budgets and be responsible for the delivery of all funded programmes for which the service is responsible. 

	Systems and information 
	· Use modern mechanisms of public engagement — including digital platforms, targeted campaigns and community-led approaches — to build trust and confidence in the decisions we take and the impact we deliver.
· Champion a digital-first, audience-centred approach that evolves with public expectations and technological change.

	Strategic management
	· Lead the forward planning of communications across the organisation, developing a strategic calendar aligned to policy milestones, announcements, campaigns, and major events. Ensure messaging is timely, proactive and coordinated across platforms, with clear ownership and impact measures. 
· Establish clear KPIs and evaluation methods to measure communications impact.
· Promote a culture of reflection and adaptation, using insights and evidence to improve effectiveness. 
· Be a strategic Leader who sets direction and leads from the front — aligning communications, and marketing activity to deliver on the Combined Authority’s priorities and corporate ambitions.
· Provide strategic leadership across government relations and engagement to ensure the York and North Yorkshire Combined Authority speaks with one consistent, confident voice.

	Safeguarding
	· Be committed to safeguarding and promote the welfare of vulnerable persons, raising concerns as appropriate.



	Person Specification

	Essential upon appointment
	Desirable on appointment

	Knowledge
· Strong knowledge of media relations, strategic communications, branding and digital engagement. 
· Understanding of the local, regional and national political landscape and the role of a Combined Authority. 
· Solid understanding of the need for accessible, inclusive, and transparent communications in a publicly accountable organisation. 
· Detailed and demonstrable understanding of the political context to the work of local government/public sector and its decision-making processes. 
· Political awareness with an ability to achieve results in a political environment where there are competing agendas. 
· Strategic and modern understanding of managing a corporate brand and its communication within established systems and structures. 
· A wide knowledge of communicating and engaging productively with identified stakeholders. 
	· Knowledge of regional devolution, public sector governance, and community engagement best practice.

	Experience
· Significant experience leading a high-performing communications function in a complex, politically led or public-facing organisation. 
· Proven experience advising senior leaders or political figures on strategic communications and media handling. 
· Successful delivery of campaigns that shaped reputation, influenced policy, or changed public behaviour. 
· Experience handling media crises and managing reputational risk. 
· Strong track record of leadership, budget management, and stakeholder engagement at a senior level. 
· A proven and success-based track record of managing performance successfully of direct line reports.
· Demonstrable experience of operating at a strategic level with managerial responsibility for multi communications channel delivery. 
· Demonstrable understanding of the political and social environment that YNYCA operates within. 
· Detailed and proven understanding of the strategic and operational challenges of managing within multiple sectors and being able to show a track record of success in this sector. 
· Experience of results driven partnerships with stakeholder organisations and agencies achieving mutually beneficial objectives. 
· A proven and successful track record of creative communications at a strategic level, with proven ability to translate ideas into effective action within finite budgets.
· Strategic understanding of audience management and engagement, digital marketing and communications, media PR. 
· Understanding of and experience in delivering effective engagement with a wide and diverse set of employees, partners, stakeholders and residents 
· Significant, relevant and recent high-level professional experience in a large-scale public sector organisation. 
· Direct experience of operating at senior level in: Corporate Communications, Marketing, Digital Communications, Public Relations, Media
· Demonstrable experience of senior management of resources within multi-disciplinary communications teams. 
· Experience of developing and leading creative and innovative solutions to complex communications challenges 
	· Experience working with or alongside emergency services or in a multi-agency setting.
· Experience in a Combined Authority, local government, or emergency planning context.


	Occupational Skills
· Responsive and agile in fast-paced environments, with the ability to quickly assess situations and adapt communication strategies accordingly.
· Resilient under pressure, maintaining professionalism and clarity during high-stakes or emergency situations.
· Strong emotional intelligence and ability to manage sensitive issues with discretion and empathy.
· Confident decision-maker with sound judgement, particularly in time-critical or politically sensitive contexts.
· Collaborative and inclusive, able to build trust and influence across diverse stakeholder groups
· Outstanding communicator with excellent written, verbal, and presentation skills. 
· High political awareness and ability to navigate sensitive issues with confidence and diplomacy. 
· Strategic thinker with the ability to align communications to broader organisational goals. 
· Trusted to manage confidential or high-risk matters with integrity and discretion. 
· Effective influencer and relationship builder, both internally and externally. 
· Strong analytical and planning skills with the ability to evaluate and improve impact. 
· Commercial awareness and ability to manage resources for maximum value.  
· Senior managerial experience operating in more than one discipline of communications including: public affairs, internal communications, marketing, digital communications, media, PR. 
· Proven ability to challenge established communications thinking and working practices and implement change. 
· Compelling and passionate presentation skills with the ability to present material in a persuasive and convincing manner to both senior and non-senior partners and stakeholders. 
· Expert and demonstrable strategic management skills leading to the securing of quality results at a senior level in a large-scale organisation. 
· A proven ability to deliver under pressure and to tight deadlines showing resilience and ability to overcome internal and external barriers. 
	

	Professional Qualifications/Training/Registrations required by law, and/or essential for the performance of the role
· Educated to degree level or able to demonstrate equivalent professional experience in communications, public affairs, media or a related discipline. 
	· A relevant management qualification
· Professional qualification in communications, PR, or a related field (e.g. CIPR, CIM).

	Other Requirements
· Flexibility with ability to strategically and practically contribute to the wider priorities of the team, as well as deliver personal workload.
· Able to work flexibly to meet the demands of the job including some out of hours working at either evenings or weekends. 
· Committed to ensure equality and inclusion are demonstrated.  
· Highly motivated and not easily discouraged. 
· Personal and professional demeanour and credibility which commands the confidence of members, senior managers, staff, members, external partners and other stakeholders. 
· A high degree of probity and integrity and work within the constraints of a publicly funded service. 
· A commitment to learning and achievement. 
· Able to travel for business purposes.  
	


	Behaviours 
· Committed to the development and demonstration of the corporate vision, values and behaviours Values and Behaviours
	



NB – Assessment criteria for recruitment will be notified separately.
You should use this information to make the best of your application by identifying some specific pieces of work you may have undertaken in any of these areas.  You will be tested in some or all of the skill specific areas over the course of the selection process.

Director of Legal & Governance 


Assistant Director of Communications and Corporate Affairs


Team of Communicaitions professionals 
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